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Innovation

Addressing
global issues
Our global brands and worldwide
operations help us to make important
contributions to some of the world’s
most pressing challenges
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People

Delivering our purpose
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Sustainable Development Goals
The United Nations Sustainable
Development Goals (SDGs) outline the
global priorities for ending poverty,
protecting the environment and
ensuring prosperity for all.
Our purpose is to deliver healthier lives and happier
homes and in this context, we fully support delivery of
all the SDG goals and supporting targets by 2030.
We believe we can make the biggest impact on the
following four goals. We have also highlighted our
contribution to other relevant goals - look out for the
SDG icons throughout the report.
Clean water and sanitation

Zero hunger
Following the acquisition of MJN, we will be adding
Zero Hunger (SDG 2) to our key areas of focus from
2018. This aligns to MJN’s mission to nourish the
world’s children for the best start in life. In support
of this, we have published our first pledge on infant
and child nutrition (available at rb.com).

Gender equality
RB Pakistan was commended for Project Hope, which gives
rural women the opportunity to break out of stereotypical
roles and become entrepreneurs promoting health and hygiene
behaviours within their own communities while earning a
livelihood to support their families. Project Hope began with
600 households in 2016 and has this year grown to reach
over 100,000 households.
Following the success of Banega Swachh in
India, RB has expanded sanitation
programmes into other countries:
Pakistan - launched school wash clubs and
adult education programmes
Bangladesh - reached 3.9 million people,
including a campaign for National Toilet Day
Sri Lanka - launched ‘Clean Hands Clean
Nation’, promising to provide 100% sanitation
to all Sri Lankans by 2025
Nigeria - directly impacted 3.3 million
people in 2017 with hygiene and sanitation
education programmes

Good health and wellbeing
Durex is now supporting people in
embracing their own sexual rights
while living a life free of STIs,
discrimination and unwanted
pregnancies. Increasing consumer
access to condoms is essential for
enabling people to lead healthy sex
lives in communities with extra risk
factors, such as amongst young
people who are just starting to
explore their own sexuality,

in communities with greater
discrimination against women, and
in developing countries where rates
of HIV remain high.
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Focusing on issues that matter
We routinely assess the sustainability
issues that are most relevant to our
business and its stakeholders to
ensure that we are prioritising and
communicating on areas that are
relevant and material.

The review concluded that two issues previously included
within broader priority topics merited being added as
priorities in their own right. These are data security
and privacy; and bribery and corruption.
Our 2018 materiality assessment will incorporate relevant
sustainability issues for Mead Johnson Nutrition (MJN),
following their integration into RB in 2017.

Increasing materiality to stakeholders
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In 2017, a desk-based materiality review was carried
out to determine if there had been any changes to
the materiality of issues affecting the business.

Key
issues

SR

DSR

21
20
19
19

11, 17
15
12–14
12

AR

Workplace

Disease prevention
Health education and access

Reporting our material issues
We aim to report
only on issues that
are relevant and
important to both
stakeholders and RB

22–25 20–21
22–25
20

Our products
Product safety and quality
Product ingredients
Packaging materials
Animal welfare
Innovation & research

11 21–23
11 21–23
10
23
–
22
9–10
21

Environment
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In 2016, RB conducted a comprehensive materiality
assessment to identify social, environmental
and economic issues significant to RB and its
stakeholders. The findings helped to prioritise
relevant sustainability issues for external
communication and internal strategy development.

The following table presents issues assessed as being material
to RB and its stakeholders. More information can be found in
the Sustainability Report (SR), the Annual Report (AR) and in
the Detailed Sustainability Report (DSR), available on RB.com

Healthier lives

M

RB carries out full materiality assessments every
two years (in 2016 and 2018) with revisions taking
place as needed in the interim, such as this year.

Delivering our purpose

Human rights
Employee health, safety and wellbeing
Diversity and gender equality
Talent attraction and retention

e
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–– Reporting trends and external standards
–– Audience research and stakeholder feedback
–– Industry benchmarking and peer review
–– International media review
–– Input from internal experts or consultants
–– Legislative reviews and updates
–– Employee engagement
–– Corporate risk register
–– Business priorities and corporate values

People

Our sustainability priorities

See Detailed Sustainability Report online

Our materiality assessment process
External drivers, trends and opinions are combined
with the views and knowledge of internal
contributors to determine relevant areas of focus
for our external reporting. This process adopts
both quantitative and qualitative inputs on
sustainability issues and opportunities, generating
a list of categories deemed to be material. Sources
that inform our views and issues include:

Operations

Increasing materiality to RB

Climate change
Energy consumption and emissions
Waste disposal
Water consumption

10, 13–14 25–28
14 25–26
15
28
15
27

Responsible sourcing
Responsible sourcing
Deforestation
Biodiversity

16 29–31
16 29–30
–
29

Governance
Engaging our stakeholders
Our stakeholders provide a useful insight into sustainability issues
that concern them, either presently or looking to likely future trends.
This learning is essential in ensuring we do not make assumptions
about what is expected of us by our most important stakeholders
such as employees, suppliers, customers, investors and nongovernmental organisations (NGOs). We communicate regularly with a
variety of different stakeholders both as part of our standard
day-to-day business activities and as part of our dedicated materiality
assessment process.Following the acquisition of MJN, we will review
and expand the range of stakeholders we engage with.

Legal compliance
Business ethics
Bribery and corruption
Corporate governance
Stakeholder engagement
Financial and business risks
Data security and privacy
Corporate tax
Executive remuneration

–
–
–
–
–
–
5
–
8
–
–
–
–
–
–
–
12 78–94

* Tax disclosures throughout AR. See RB’s Tax Strategy at rb.com.

52–98
52–98
10
52–98
67
42–51
48
AR*
78–94

